
EuroTimes Readership Study

Introduction 

n At ESCRS we believe there is a compelling story to be told about
EuroTimes

n In particular our belief that EuroTimes has the strength above all
other European Opthalmic publications to reach its target audience
efficiently and effectively

n In May 2007 we commissioned the market research company
to conduct telephone interviews with 1000 ophthalmologists. The
objective of this survey was to find evidence of the size and shape of
the EuroTimes readership in relation to the total eligible universe and
to confirm its position as the pre-eminent periodical and purveyor of
news and information to this universe.
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Background 

n EuroTimes is the monthly news magazine of the European Society of
Cataract and Refractive Surgeons (ESCRS)

n EuroTimes plays an important role in reinforcing the ESCRS’ position at the
forefront of developments in cataract and refractive surgery. It focuses on
European developments in the practice of ophthalmology and provides
timely coverage of scientific congresses and events worldwide. As well as
performing a vital educational, ‘keeping in touch’ and discussion forum for
members, EuroTimes is an important revenue generator for the society

n Its reach now extends far beyond Europe. It is circulated to 28,000
ophthalmologists in over 120 countries and is the leading ophthalmic
magazine published outside of the USA. Its circulation in Europe is 20,330.
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Methodology 

n EuroTimes has a subscriber database of 28,000 ophthalmologists.

Source of Subscriptions:

n ESCRS Membership

n Delegates from ESCRS Annual Congresses, EURETINA & MEACO

n National Society Membership Lists

n Requests from Ophthalmologists 

Sample:

n The sample was randomly selected from the full database list and represented
the geographical distribution

n The sample was then randomised so that each contact had an equal probability
of selection for interview

n Interviews were conducted between 16 May and 27 June amongst Practicing
Ophthalmologists and Ophthalmic/ Medical Trainees from a UK-based central
telephone interviewing facility employing Computer Assisted Telephone
Interviewers (CATI)

n Interviews were primarily conducted in English

n An option to carry out the interview in Spanish, French or Italian was offered to
participants and a small number (about 5% overall) took up this option
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Sample Profile 

n The 1004 respondents were mainly Practicing Ophthalmologists (97%)
with the rest being Ophthalmic/Medical Trainees (3%)

n Nearly three quarters of respondents were male

n More than 4 out of 5 were between 31 and 55 years of age with nearly 7
out of 10 having been in practice ten years or more; 9 out of 10 had five or
more years practice experience

n The interviews reflected a fairly even spread across small and large
practices
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Conclusions

The news for EuroTimes is very good indeed:

n It has the highest awareness and readership levels of all competing
publications

n Its dominance is clear across all geographic regions

It is read:

n more thoroughly

n more often

n and by more readers

than any other publication in its competitive set, and it is reaching and being
read by purchase decision makers.

There is a compelling story to be told about the strength of EuroTimes above all
others to reach its target audience efficiently and effectively


